
 



 THE PROBLEM 

Back in the ‘80s, Stanford researcher Carol Dweck discovered that  
girls who believe mathematical ability is a gift—something you either have  

or don’t—get stuck. When they hit a challenge in math,  
these girls doubt their abilities, question their belonging in STEM,  

and are at major risk of giving up. 

In contrast, girls who believe math is a skill that can be developed—like  
riding a bike—do well. When they hit a challenge,  

they don’t take it personally. They find a way through it, and excel. 

In fact, these girls often perform better than their male counterparts. 

Boys don’t have the same problem, Dweck found. 
In general, boys are energized by challenges.  

And if they believe that mathematical ability is an innate gift,  
they also usually assume that they have it. 

Today, many women and girls still believe that there is such as thing as a “math brain,”  
and that they don’t have one. And it’s stopping them. 

And that’s bullshit.  

The goal of Math Brain is to end that myth once and for all.  

https://psychology.stanford.edu/sites/all/files/cdweckmathgift_0.pdf
https://psychology.stanford.edu/sites/all/files/cdweckmathgift_0.pdf


 

 

 

  INSPIRATION  



THE CONCEPT  

Math Brain is a modern take on a 1980s infomercial.  
If you were a child of the ‘80s and ‘90s, there’s a pretty solid chance that you have a Bedazzler  

or a haul of Victoria Jackson cosmetics stashed in a drawer somewhere.  
Infomercials were so good at making you think things like,  
“OMG! How did I ever live without this miracle product?!”  

Our video takes the best parts of classic infomercials—testimonials, before and afters,  
onscreen graphics, synth music, shoulder pads—to sell a Math Brain to women and girls  

who believe they’re bad at math. 
The reveal?  

The Math Brain literally costs nothing, because we all already have one.  
But wait, there’s more!  

We also already have a Science Brain, Tech Brain, and Engineering Brain!  
No shipping and handling required. 

Math Brain is at once a parody and a PSA to empower women and girls in STEM.  
It features a badass diverse cast of funny women and teens, and it’s packed with  

angry girl power, a splash of punk rock, and plenty of '80s feels.   

One more thing about infomercials: They’re outdated. Just like negative stereotypes.    

Audience: 
Millennial and Generation Z females. But all are totally welcome. 

Release: 
Tuesday, March 14th, 2017. (Pi Day, natch.) 



CREATIVE TEAM  
 
Cate Scott Campbell, Writer and Creator 

Cate is an actress, writer, and producer who has taught math to teen girls 
for over a decade. Cate has written and produced videos across all 
platforms for clients like Disney Interactive, Tumblr, ban.do, and the It’s 
On Us campaign. She created and produced the critically acclaimed short 
“How I Do Math,” and wrote, produced, and starred in the digital scripted 
series Tutored. Cate cohosts a Forbes podcast called The Limit Does Not 
Exist, which champions the intersection of creativity and STEM and 
recently hit 300K downloads. Cate has appeared on many stages and 
screens, including the final season of How I Met Your Mother, Groundlings 
and Upright Citizens Brigade, and multiple national commercial 
campaigns. She’s stuck on a really tough calculus problem right now, but 
she’s confident she’ll figure it out. 
 

Carly Usdin, Director 

Carly is an award-winning filmmaker with experience creating content of 
all kinds for screens of all sizes. She has created promos, music videos, 
short-form, branded content and events. Carly's freelance clients include 
Funny or Die, Vice, CollegeHumor, World of Wonder, CBS, Viacom, 
Fullscreen, Studio71 (formerly Collective Digital Studios), Portal A, 
Astronauts Wanted and Magical Elves. Her first feature, the no-budget 
indie comedy “Suicide Kale,” won the Audience Award for Best First U.S. 
Feature at Outfest 2016 and is currently on the festival circuit. Carly is a 
proud member of Film Fatales, the Alliance of Women Directors and the 
Academy of Magical Arts. 



Robin Roemer, Director of Photography 

Robin is an art director, photographer, and cinematographer, producing 
visuals for advertising, entertainment and editorial. Her photos of celebrities 
like Lady Gaga and Grace Helbig have graced the pages of national 
magazines and New York Times Best-Sellers. Robin served as the Director of 
Photography on the award-winning indie feature "Suicide Kale,” and has 
worked with media companies like Legendary Pictures and Viacom. Robin has 
had the pleasure of working on national campaigns for companies like Dove 
and Levis, and to shoot for non-profits and initiatives such as The Black List, 
Save the Children, Move to End Violence, Have a Hart Day, and The Clinton 
Global Initiative. Her versatility and experience have enabled her to work on 
everything from big brand campaigns to a small web series about a tiny 
pineapple with googly eyes.  
 

Gabriella Sanchez, Motion Graphics 

Gabriella is a multidisciplinary artist based in Los Angeles. She has been 
commissioned for illustrations, lettering, and patterns from clients such as 
NIKE, The White House, Tumblr, Nordstrom, Tinder, Headspace, It's On Us, 
Giphy and more. Gabriella has created many pieces of work to support 
causes like abortion rights, gender and race equality, and sexual assault 
prevention. She was an in-house designer at the millennial lifestyle brand 
ban.do, where she played an integral part in expanding the brand's design 
& illustration department and honed her chops in art direction and 
marketing strategy. Gabriella founded and runs Wayside LA, a project 
space in DTLA committed to furthering art accessibility to varying 
communities. 


